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DAYTON, Ohio, March 21, 1974 --- "Directions for Public Relations in the

'70s" will be the topic for a seminar-workshop Tuesday, April 2 for college
educators and students from the tri-state area sponsored by the Public
Relations Student Society of America and the Department of Communications
Arts at the University of Dayton.
Keynote speaker will be Scott Cutlip, professor of journalism, University of Wisconsin, who is the senior author of "Effective Public Relations,"
the leading textbook in the public relations field .

He is listed in both

Who's Who in American and Who's Who in Education.
Cutlip will deliver his address entitled "The Responsibility of Today's
Communicator" at 9 A.M. in Kennedy Union Boll Theater.

Registration will be

in the same place from 8:30 to 9 P.M.
The first workshop will be from 10:30 to 11:30 A.M.

The luncheon

address will be given by Frank Wylie, manager of public relations, U.S.
Automotive Sales, Chrysler Motors Corporation.

A Harvard grad, Mr. Wylie

is a former member of the Board of Directors of the Public Relations
Society of America.
Workshop sessions in the afternoon will be offered from 2:00 to 3:20
and 3:30 to 4:30 P.M.

Workshop directors and their topics will include:

--Edward Wetzel, vice president and general manager of Needham,
Harper and Steer on advertising in public relations.
--Michael J. Lenrow, executive director of Dayton Public Opinion
Research Center, opinion research in public relations.
--Eddie Coen, public information director for the Cleveland Cavalier s,
sports and public relations.
--Rod Smith, public information director for the Dayton Police Department, politics and public relations.
Registrations are being accepted from colleges and universities
throughout the midwest.
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